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Empowering
global higher education

We support excellence in teaching, research and innovation.
We reach higher education audiences around the world.
We are trusted by millions of students as they assess their study options.

TR .

Data & Consiiltane O Branding & Editorial
Analytics y Marketing Insights

Times
Higher
Education




World University Rankings methodology 2024
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Understating the global growth in
international talent



Growth of international staff, by country, 2016 — 2023

COUNTRY INBOTH RANKINGS STAFF (WUR 2016)  STAFF (WUR 2023  DIFFERENCE
Netherlands 13 19.3% 30.4% 11.2%
United Kingdom 102 22.1% 27.3% 5.2%
Canada 22 25.2% 29.3% 4.1%
Switzerland 10 49.2% 52.7% 3.4%
Iran 10 0.6% 3.4% 2.8%
China 35 8.3% 10.9% 2.5%
United States 128 12.5% 15.0% 2.5%
Australia 33 35.8% 38.0% 2.2%
Japan 44 4.1% 5.9% 1.8%
France 1 9.8% 11.1% 1.3%
India 16 0.7% 1.9% 1.2%
Taiwan 25 4.8% 6.0% 1.2%
ltaly 32 3.1% 4.3% 1.2%
Germany 36 8.7% 9.9% 1.2%
Sweden 11 12.9% 14.0% 1.1%
South Korea 23 8.5% 9.6% 1.1%
Czech Republic 11 5.3% 6.3% 1.0%
Turkey 15 5.2% 6.1% 0.9%
Brazil 25 2.9% 3.2% 0.3%
Spain 26 4.0% 4.1% 0.1%

Source: THE World University Rankings
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The Netherlands; huge growth of academic staff between 2005 and 2022

Attributed to: Academic staff at universities by job category, in FTE
* Highly dynamic 12,5k

job market
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large amount of ,
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academ 1a Into — Professors — associate professors  — Assistant professors  — Teachers
other sectors —— Researchers — Other scientific staff —— PhDs

Source: Unviersities of the Netherlands/ WOPI; Reworking: Rathenau Instituut
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Attributed to:
The share of all

international
university staff is
growing.

55% of PhD
students

50% of university
professors

60

The Netherlands; huge growth of international representation

Proportion of foreign academic staff by job category, on basis of FTE
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—— Researchers —— Other scientific staff  —— PhDs

Source: Unviersities of the Netherlands/ WOPI; Reworking: Rathenau Instituut
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The importance of international
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The importance of international talent: growing research networks

MOST SIGNIFICANT BARRIERS TO INITIATING
A NEW INTERMATIONAL RESEARCH COLLABORATION

Lack of in-person interactions
(building interpersonal relations)

Lack of funding opportunities
from my own institution

Lack of existing contacts
or networks

Lack of funding opportunities
from the other institution(s)

Agresing an approach
from the other institutions

Language differences

Geopolitical situation in the

countryfregion of the parner institution

Source: THE Time zone differences
international

collaborations survey
2022 (base: 9,606)
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The importance of international talent: growing your institutions reputation

Source: THE World
University Rankings
2023
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How to expand international talent
at your institution
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How to expand the international talent at your institution

FACTORS CONSIDERED MOST IMPORTANT WHEN CONSIDERING
MOVING TO WORK AT A NEW UNIVERSITY

Funding opportunities to conduct my research

Location

The quality of research produced by its academics

Having my desired split of teaching, research

The overall reputation of the university

Interactions you have had with academics and
alumni from the institution

Shared ethics and values

Opportunities for career development
and progression -

. Benefits on top of the salary (eg medical
Source: THE survey of JOb insurance, pension provision etc.)

seeking academics 2023
(base: 1,403)
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Proportion of imtermational staff at the institution




How to expand the international talent at your institution

SUPPORT EXPECTED OF UNIVERSITIES WHEN HIRING
INTERNATIONAL FACULTY

Support with visa applications,
including for any family members

Assistance with finding
housingfother accommaodation

Financial assistance with the costs of moving
abroad

Support with zettling into a new countryfculiure

Support with accessing healthcare

Oiffering of language courses

Source: THE survey of job S imaﬂ’“‘:f;’:ﬂ;ﬁg “f"ne"'“""
seeking academics 2023
(base: 1,403) Assistance with childcare
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Creating an Employer Value Proposition

Compensation

Salary satisfaction

Compensation system
satistaction

Rases and promotions
Timeliness
Fairmmess

Evaluation system

Source; Talentlyft

Benefits

Time off
Holidays
Insurance

Satisfaction with the
system

Retirement
Education
Flexibility

Family

Abiliity and chance to
progress and develop

Stability

Training and
education at work

Career development
Collage education
Consultation

Evaluation and
feedback

ol
T
Work
Environment

Recognition
Autonomy

Personal
achievements

Work- life balance
Challenges

Undertanding of ane’s
role and responsibility

Culture
Understanding of
firm’s goals and plans
Colieagues
Leaders and managers
Support

Collaboration and
team spinit

Social responsibility

Trust
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THE’s Brand Transformation Framework

MONTORING &
OPTIMISATION

Design and creation
of a new international
microsite

ACTIVATION

A bespoke tactical
marketing plan to
implement your new
brand creative

DEVELOPMENT

Forming or
strengthening how you
will position yourself in
the market

DISCOVERY

Full brand perceptions

research to understand

your current brand
position
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Conversation
Dr Bernard Kippelen
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Conversation

with

Bernard Kippelen - Georgia Institute of Technology
Bernard is the Vice Provost for International Initiatives and
the Steven A. Denning Chair for Global Engagement. He
is a professor in the School of Electrical and Computer
Engineering
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THE | soiutions

Grow your institution with the right talent.

THE woioos  jomsho -

Higher education’s global job board

Search 2,959 academic & university jobs

“We are nothing without talent. Talent is the single most important factor in
the success of any great institution — you can have as much money as you
want, the best facilities in the world, and the most highly esteemed history
and reputation, but without smart, dynamic people, you have nothing.”

PHIL BATY - ' =
Chief Global Affairs Officer, Times Higher Education (THE) -l
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Large global audience
& community

*  The world’s largest HE
community

* 66 million+ unique annual
visitors from over 120
countries

*  Engaged audience of
professionals, academics,
researchers & leaders

Influential content &
passive audience

Leading global HE news
coverage

Influential rankings &
leading sector insights

THE's large global
readership offers a unique
passive jobseeker
audience

Leading Job board —
THE Unijobs

Over 13.8 million page
visits to THE Unijobs

Approximately 3,000 jobs
advertised around the
world

Various advertising
options including low-cost
subscriptions

THE CV Library

Supports proactive
headhunting

15,000 CVs uploaded
already & counting

Intuitive search & filters

Available individually or
as part of a subscription

Data, insights &
strategy

Tap into THE’s rich global
datasets and experts to
help shape your
institution’s hiring
strategy
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the world’s most influential and engaged

I'IE Hiring Your university jobs seen across two of

Solutions

communities in higher education.

Coverage+
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e Qver 30-million unigue annual visitors
* From over 150 countries
* Including 10-million academics, researchers,

senior leaders and professionals

* 500K+ email newsletter subscribers

| INSIDE
HIGHER ED

-

e Qver 20-million unigue annual visitors
* 80% readership from the US
* 23% Executive Leaders, 36% Director /

Manager, 28% Associate / Coordinator

e 400K+ email newsletter subscribers

THE
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Contact our team to learn more:
hiring@timeshighereducation.com
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Thank you

Any questions?
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