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World University Rankings methodology 2024 



Understating the global 
growth in international 

talent



Growth of international staff, by country, 2016 – 2023 

Source: THE World University Rankings 



The Netherlands; huge growth of academic staff between 2005 and 2022 

Source: Unviersities of the Netherlands/ WOPI; Reworking: Rathenau Instituut

Attributed to: 
• Highly dynamic 

job market 
• Staff regularly 

moving to more 
senior positions 
or other positions 
at different 
universities 

• There is also a 
large amount of 
movement from 
academia into 
other sectors 



The Netherlands; huge growth of international representation 

Attributed to: 
• The share of all 

Dutch 
international 
university staff is 
growing. 

• 55% of PhD 
students 

• 50% of university 
professors

Source: Unviersities of the Netherlands/ WOPI; Reworking: Rathenau Instituut



The importance of 
international talent



The importance of international talent: growing research networks

Source: THE 

international 

collaborations survey 
2022 (base: 9,606)



The importance of international talent: growing your institutions reputation 

Source: THE World 

University Rankings 

2023



How to expand 
international talent at your 

institution



How to expand the international talent at your institution

Source: THE survey of job 

seeking academics 2023 
(base: 1,403)



How to expand the international talent at your institution

Source: THE survey of job 

seeking academics 2023 
(base: 1,403)



Creating an Employer Value Proposition 

Source; Talentlyft



THE’s Brand Transformation Framework 

DISCOVERY

Full brand perceptions 
research to understand 

your current brand 
position

DEVELOPMENT

Forming or 
strengthening how you 
will position yourself in 

the market

ACTIVATION

A bespoke tactical 
marketing plan to 

implement your new 
brand creative

MONTORING & 
OPTIMISATION

Design and creation 
of a new international 

microsite



Case Studies



King’s College London 

KCL, were looking for a solution to set them apart from the 

competition as well as meet the institutions growing 

recruitment needs; to drive up their application and 

appointment rates, whilst reducing their spend per hire.

In collaboration with THE, a narrative focus campaign was 

developed launching a series of editorial pieces on hiring 

faculties allowing candidates to gain a better sense of the 

institution, faculty, and role prior to application. 

Clearly defining each faculty's USP to the jobseeker audience 

made the process more personalised and resulted in an 

increase of high-cultural fit candidates. 

80%
of HR leaders say 
employer branding has 
a significant impact on 
their ability to attract 
talent.¹ 

9/10
candidates would 
apply for a job when 
it’s from an employer 
brand that’s actively 
maintained.²



THE helped KCL achieve: 

By creating a unified approach across digital and physical marketing for their 

annual recruitment drive and allowing them to post ad-hoc and unforeseen 

vacancies throughout the year 

2000%
increase in jobs posted 
on the THEunijobs 
platform.

96%
reduction in cost per 
listing posted on 
THEunijobs.

88%
increase in application clicks per 
role; significantly improving 
appointment rate. 

King’s College London 



King Abdullah University of Science and Technology (KAUST)  Faculty in Focus 

THE was able to support KAUST in the: 

• Creation of short form accessible content targeted for recruitment of 

prospective students and staff

• Provide insight into the research and impact of KAUST not only to THE's 

highly-engaged academic audience but also to broad external audience 

inclusive of industry and regional partners

• Development of event series to bring global academics to campus and 

showcase the best of KAUST  

OBJECTIVE: 

Promote the KAUST brand globally to shine a light on the work of our professors to recognize 

their contribution to the university and create increased sense of community and collegiality 

among our academics 



KAUST  Faculty in Focus 

Content Creation



KAUST  Faculty in Focus 

Content Creation



KAUST  Faculty in Focus 

Audience Connection



“We are nothing without talent. Talent is the single most important factor in 
the success of any great institution – you can have as much money as you 
want, the best facilities in the world, and the most highly esteemed history
and reputation, but without smart, dynamic people, you have nothing.”

PHIL BATY
Chief Knowledge Officer, Times Higher

Education (THE)

Grow your institution with the right talent.



Large global audience 
& community

Influential content & 
passive audience

Leading Job board –
THE Unijobs

THE CV Library
Data, insights & 

strategy

• The world’s largest HE 
community

• 66 million+ unique annual 
visitors from over 120 
countries

• Engaged audience of 
professionals, academics, 
researchers & leaders

• Leading global HE news 
coverage

• Influential rankings & 
leading sector insights

• THE’s large global 
readership offers a unique 
passive jobseeker 
audience

• Over 13.8 million page 
visits to THE Unijobs

• Approximately 3,000 jobs 
advertised around the 
world

• Various advertising 
options including low-cost 
subscriptions

• Supports proactive 
headhunting

• 15,000 CVs uploaded 
already & counting

• Intuitive search & filters 

• Tap into THE’s rich global 
datasets and experts to 
help shape your 
institution’s hiring 
strategy



Your university jobs seen across two of 
the world’s most influential and engaged 
communities in higher education. 

• Over 30-million unique annual visitors 
• From over 150 countries
• Including 10-million academics, researchers, 

senior leaders and professionals 
• 500K+ email newsletter subscribers

+ • Over 20-million unique annual visitors 
• 80% readership from the US
• 23% Executive Leaders, 36% Director / 

Manager, 28% Associate / Coordinator
• 400K+ email newsletter subscribers

Coverage+



Contact our team to learn more:
hiring@timeshighereducation.com

mailto:hiring@timeshighereducation.com


Questions? 
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